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Make	Money	/	Last	Updated	On:	29th	December	2023	/	By	Sammie	Ellard-King	Whether	you’re	looking	for	productivity	tips,	wondering	how	to	market	your	business	better	and	persuade	your	customers	more	effectively,	or	you	want	to	improve	at	hiring	and	become	a	more	impactful	manager,	there’s	something	on	this	list	for	you.With	that	in	mind,
here	are	the	12	titles	we’re	giving	away,	along	with	a	brief	summary	of	each.1.	Tools	of	Titans	by	Tim	FerrissDo	you	want	to	learn	the	tips	and	tricks	successful	people	used	to	get	to	where	they	are?	Productivity	guru	Tim	Ferriss’	Tools	of	Titans	may	be	just	the	book	you’re	looking	for.The	673-page	tome	is	mostly	a	collection	of	interviews	with	more
than	100	successful	folks	from	all	walks	of	life,	all	of	whom	offer	up	personal	productivity	advice	and	other	insights	about	their	careers.	Tools	of	Titans	is	broken	into	three	sections:	Healthy,	Wealthy,	and	Wise.	In	each	section,	Ferriss’	own	tips,	routines,	and	habits	are	spliced	in	between	interviews.Learn	what	people	like	Arnold	Schwarzenegger,
writer	Maria	Popova,	LinkedIn	CEO	Reid	Hoffman,	and	comedian	Mike	Birbiglia	do	to	stay	on	top	of	their	games.	The	author	calls	the	book	a	“toolkit	for	changing	your	life.”To	get	the	most	out	of	Tools	of	Titans,	Ferriss	encourages	readers	to	skip	over	any	interviews	they	don’t	like—so	you	have	the	author’s	permission	to	not	read	the	whole	thing	if
you	don’t	have	time	to.2.	Mindset:	The	New	Psychology	of	Success	by	Dr.	Carol	DweckAre	you	the	kind	of	person	who’s	content	with	your	skills	or	resistant	to	change?	Do	you	think	your	business	does	what	it	does	and	there’s	no	possibility	you’d	succeed	if	you	tried	something	entirely	different?If	so,	you	might	find	it	liberating	to	learn	that	you	do	have
the	power	to	change	these	perceptions.Dr.	Carol	Dweck,	Ph.D.,	is	a	professor	at	Stanford	who’s	the	pioneer	of	mindset	research;	she’s	been	studying	the	power	of	mindset	for	decades.She	argues	that	our	mindset	dictates	our	behavior.	It’s	our	way	of	thinking	about	ourselves	and	the	world	that	governs	the	way	we	act.Dweck	argues	there	are	two
kinds	of	mindsets:A	fixed	mindset	tells	us	intelligence	is	something	we’re	born	with.	We’re	dealt	a	certain	hand	and	there’s	nothing	we	can	do	to	change	it.A	growth	mindset	says	we	can	improve	ourselves	every	day.	Maybe	you’re	an	incredibly	talented	violinist,	but	that	doesn’t	mean	you	can’t	learn	how	to	write	transformative	computer	code	that
powers	spacecraft.	We	all	have	the	ability	to	become	better	and	better.In	Mindset:	The	New	Psychology	of	Success,	Dweck	chronicles	her	extensive	mindset	research	and	leaves	readers	with	a	simple	yet	incredibly	powerful	takeaway:	The	way	we	think	about	our	lives—whether	it’s	work	or	school	or	personal	relationships—plays	an	enormous	role	in
the	outcomes	we	experience.Business	success,	per	Dweck,	starts	with	having	the	right	outlook	on	our	capabilities,	which	is	made	possible	with	a	growth	mindset.	We	need	to	accept	we’re	not	perfect	and	we	need	to	strive	to	consistently	improve.	It’s	all	possible	so	long	as	our	brains	tell	us	we	actually	want	to.Read	the	book	to	find	out	what	you	can	do
to	adopt	a	growth	mindset—or,	if	you’re	already	there,	use	it	to	reach	your	full	potential.3.	Influence:	The	Psychology	of	Persuasion	by	Dr.	Robert	CialdiniWhat	makes	people	say	yes?	If	you	knew	the	answer	to	that	question,	wouldn’t	it	be	easier	to	sell	to	customers?Dr.	Robert	Cialdini’s	Influence	is	a	modern	classic	that	small	business	owners	and
marketers	have	been	leveraging	more	than	30	years.	The	book	teaches	the	six	universal	principles	of	persuasion,	according	to	Cialdini,	how	you	can	use	those	to	influence	customer	behavior,	and	what	you	can	do	to	protect	yourself	from	being	subconsciously	persuaded.While	you’re	at	it,	check	out	Cialdini’s	follow-up	book,	Pre-Suasion,	which	explores
what	you	can	do	to	prime	your	audience	so	they’re	more	susceptible	to	your	persuasion	when	the	messages	arrives.4.	The	Art	of	War	by	Sun	TzuWritten	around	500	B.C.,	Sun	Tzu’s	The	Art	of	War	is	a	timeless	book	on	military	strategy	that	remains	surprisingly	relevant	today—not	just	on	the	battlefield,	but	also	in	the	business	world.The	book	is
divided	into	13	short	chapters,	each	which	explores	a	different	facet	of	warfare.	While	you	might	want	to	skip	over	the	chapter	on	terrain	if	you’re	in	a	pinch	for	time,	there	are	several	lessons	in	the	book	that	you’ll	definitely	want	to	read—and	it	won’t	take	that	long,	either.For	example,	Sun	Tzu	recommends	keeping	your	plans	secret.	If	your	enemy
(i.e.,	your	competitor)	knows	what	you’re	doing	before	you’ve	actually	done	it,	you’ll	be	easier	to	defeat.	What	might	that	mean	for	your	business?	You	might	not	want	to	broadcast	a	game-changing	new	product	or	service	until	you’re	ready	to	roll	it	out.Sun	Tzu	also	recommends	building	a	team	full	of	talented	people	and	training	and	treating	them
well—advice	you	can	apply	to	your	small	business	right	now.5.	The	E-Myth	Revisited:	Why	Most	Businesses	Don’t	Work	and	What	to	Do	About	It	by	Michael	E.	GerberEighty	percent	of	small	businesses	fail.	A	big	reason	for	that	is	that	being	incredibly	proficient	in	a	craft	is	not	the	same	thing	as	running	a	business.	You	may	be	one	of	the	most	skilled
people	in	your	industry,	but	that	doesn’t	necessarily	mean	you’ll	be	able	to	build	a	successful	company.Originally	published	in	1988,	The	E-Myth	Revisited	is	an	updated	entrepreneurial	guidebook	written	by	Michael	Gerber	that	explores	why	so	many	small	businesses	fail	and	gives	entrepreneurs	tips	on	how	they	can	avoid	suffering	a	similar	fate.For
Gerber,	small	business	success	requires	a	delicate	balance	of	three	distinct	personalities:	the	technician	(i.e.,	someone	who’s	an	expert),	the	entrepreneur	(i.e.	the	big	picture	thinker),	and	the	manager	(i.e.,	the	one	who’s	focused	on	the	details).All	small	business	owners	possess	each	of	these	three	skill	sets;	building	a	successful	company	starts	with
leveraging	all	of	them.	Successful	companies	are	also	built	on	repeatable	processes	(more	so	than	great	products)	and	proven	business	models.How	do	your	managerial	style	and	business	foundations	stack	up?6.	The	Effective	Executive	by	Peter	F.	DruckerWould	you	use	the	word	“effective”	to	describe	your	managerial	style?	If	not,	or	if	you’re	not
sure,	you	need	to	read	Peter	Drucker’s	1967	classic	The	Effective	Executive.To	thrive	as	a	leader,	executives	need	to	figure	out	how	to	get	the	right	things	done.	For	Drucker,	effective	executives	have	great	time	management	skills.	They’re	also	able	to	work	productively	while	delegating	tasks	to	the	best	people.	Effective	executives	prioritize	and	make
the	right	decisions	at	the	right	times.If	that	doesn’t	sound	like	your	managerial	style,	don’t	sweat	it—Drucker	says	effectiveness	can	be	learned.	Pick	up	this	classic	management	book	to	find	out	how.7.	Start	with	Why:	How	Great	Leaders	Inspire	Everyone	to	Take	Action	by	Simon	SinekDo	you	want	to	be	a	leader	who	inspires	your	team?	If	you’re
struggling	to	get	there,	it	may	be	because	you’re	focusing	on	the	wrong	question.Simon	Sinek’s	Start	with	Why	examines	how	the	world’s	most	successful	companies	(e.g.,	Apple)	got	to	where	they	are.	Sinek	posits	that	it’s	not	by	chance	but	rather	due	to	the	fact	that	these	businesses	were	created	for	a	specific	purpose	(the	why)	that’s	greater	than	a
simple	product.Apple	employees,	for	example,	are	inspired	by	the	opportunity	to	create	game-changing	products	that	improve	the	lives	of	countless	customers	around	the	world.	Compare	this	to	companies	that	started	by	answering	the	question	what,	i.e.,	which	particular	products	or	services	will	be	offered,	and	how	those	products	or	services	will	be
built	and	delivered.Why	does	your	business	exist?	Successful	businesses,	per	Sinek,	are	inspired	by	a	sense	of	purpose	and	meaning	(the	why)	and	work	backward	to	figure	out	the	how	and	the	what.	It	may	seem	a	little	counterintuitive,	but	if	you	have	visions	of	growing	your	small	business	into	a	large	one—or	at	least	a	more	successful	one—you	may
want	to	meditate	on	Sinek’s	advice.8.	The	Creative	Habit:	Learn	It	and	Use	It	for	Life	by	Twyla	TharpSuccessful	entrepreneurs	are	creative	by	design.Business	owners,	for	example,	need	to	get	creative	when	the	unpredictable	happens—like	the	time	your	biggest	client	suddenly	announces	they’re	not	going	to	renew	their	contract	for	whatever
reason.In	The	Creative	Habit:	Learn	It	and	Use	It	for	Life,	Twyla	Tharp—one	of	America’s	most	well-known	and	successful	dancers/choreographers—explains	how	we	can	become	more	creative	and	use	our	newfound	creativity	to	do	the	best	work	of	our	lives.Let	her	insights	into	what	one	of	the	most	talented	living	dancers	has	done	to	harness	her
creativity	and	take	her	craft	to	the	next	level	inspire	your	own	success.9.	High	Output	Management	by	Andrew	GroveAndy	Grove,	the	former	chairman	and	CEO	of	Intel,	knows	a	thing	or	two	about	management.High	Output	Management,	written	in	1995,	is	Grove’s	highly	regarded	guide	small	business	owners	have	relied	on	for	two-plus	decades	to
become	better	managers	and	help	their	companies	get	more	done	more	effectively.Some	highlights	from	this	popular	book	include:Don’t	underestimate	the	importance	of	process.	Successful	companies	are	built	on	a	foundation	of	repeatable	processes.	Everything	from	creating	code	to	writing	a	blog	to	filling	out	a	spreadsheet	should	be
repeatable.Don’t	meet	for	the	sake	of	meeting.	All	of	your	meetings	should	have	a	purpose.	Otherwise,	you’re	wasting	time	and	money.Don’t	underestimate	the	power	of	a	proper	performance	review.	Use	performance	reviews	to	actually	improve	performance	by	focusing	on	the	important	things	and	ignoring	the	unimportant	things.Don’t	try	to	do
everything	yourself.	Successful	managers	know	how	to	delegate	effectively.10.	How	to	Win	Friends	and	Influence	People	by	Dale	CarnegieDale	Carnegie’s	How	to	Win	Friends	and	Influence	People	is	a	time-tested	classic	that’s	sold	more	than	30	million	copies	since	it	was	released	in	1936—making	it	one	of	the	best-selling	books	of	all	time.Once	a
successful	salesman,	Carnegie	eventually	left	his	sales	career	and	took	up	public	speaking,	and	the	advice	from	his	seminars	was	compiled	into	this	book.	Read	it	and	learn	how	to	get	people	to	like	you,	how	to	convince	others	that	your	reasoning	is	the	right	way	of	looking	at	an	issue,	and	how	to	change	folks	without	them	hating	you	for	it.One
important	takeaway	from	the	book?	If	you	want	to	change	someone,	avoid	criticizing	them.	Criticism	is	often	met	with	force;	criticize	someone	and	they’re	likely	to	think	worse	of	you	and	listen	to	you	less.11.	Impossible	to	Ignore	by	Dr.	Carmen	SimonWritten	by	cognitive	scientist	Dr.	Carmen	Simon,	Impossible	to	Ignore	explores	what	we	can	do	to
influence	people	in	today’s	fast-paced	world	that	exposes	us	to	countless	messages	every	day—or	even	every	minute.Generally	speaking,	your	small	business’	audience	will	forget	90%	of	your	messaging.	In	order	to	succeed,	you	need	to	cut	through	the	noise	and	make	sure	that	your	key	messages	hit	home—and	stay	there.Inspiring	future	action	starts
with	creating	lasting	memories	that	will	live	in	your	audience’s	mind	long	after	you’re	done	speaking	or	they’re	done	reading	a	blog	post	or	watching	a	video.	To	do	this,	Dr.	Simon	suggests	leveraging	15	variables	that	can	influence	memory—like	context,	emotion,	repetition,	cues,	and	surprise.Pick	up	the	book	to	learn	how	your	small	business	can
create	lasting	memories	for	your	audience—persuading	them	to	act	as	you	want	them	to	act	at	a	future	date.12.	Guerilla	Marketing	by	Jay	Conrad	LevinsonOriginally	published	in	1983,	Guerilla	Marketing	is	filled	with	a	wealth	of	real-world	tips	and	tricks	small	business	owners	can	use	to	take	their	marketing	game	to	the	next	level.Whereas
traditional	marketing	wisdom	used	to	suggest	big	budgets	and	lots	of	resources	are	requisites	for	success,	author	Jay	Conrad	Levinson	thinks	otherwise:	Every	time	your	small	business	interacts	with	anyone	outside	of	your	company	is	an	opportunity	to	market	your	products	and	services.For	Levinson,	effective	marketing	doesn’t	necessarily	require
tons	of	money.	It	does,	however,	require	significant	amounts	of	time	and	a	bit	of	cunning.Instead	of	buying	expensive	ads	in	a	newspaper	or	magazine—or	even	online—devise	a	clever	PR	stunt	for	your	small	business	to	get	coverage	for	free.	For	example,	if	you’re	opening	up	a	new	landscaping	business,	hire	a	juggler,	head	to	the	busy	part	of	town
and	give	out	swag	(e.g.,	T-shirts)	and	coupons	to	whoever’s	around.	Similarly,	instead	of	trying	to	get	new	people	to	buy	your	products	with	a	well-designed	ad	or	banner,	give	them	away	for	free	to	generate	interest.Bottom	line?	What	worked	for	small	businesses	30	years	ago	no	longer	applies.	A	little	creativity	and	a	willingness	to	invest	your	time	in
unconventional	marketing	endeavors	can	go	a	long	way	toward	the	success	of	your	small	business.	Learning	is	a	continuous	process	that	should	last	a	lifetime.	It	doesn’t	stop	when	you	graduate	from	college.	For	instance,	taking	an	accounting	course	in	college	just	lays	the	groundwork	for	theoretical	understanding.	A	true	understanding	of
accounting's	complexities,	however,	only	comes	from	practical	experience	gained	from	actively	handling	financial	records	for	a	small	or	mid-sized	organization.	A	good	business	book	can	transform	your	thinking	and	approach	to	work	and	business.		It	gives	you	the	“why”	and	the	“how”	of	business.		It	can	make	you	a	better	business	owner,	manager,
or	employee.	The	LEAD	Diligently	team	consistently	engages	in	the	consumption	of	business	literature	and	Informative	content,	thereby	acquiring	fresh	perspectives	on	resolving	complex	business	challenges,	capitalizing	on	prevailing	industry	trends,	and	surmounting	economic	pressures.	They	actively	seek	professional	insights	that	aid	in	enhancing
operational	efficiencies	for	their	clients,	inspiring	their	colleagues,	fostering	profitability,	driving	revenue	growth,	and	promoting	a	harmonious	work-life	equilibrium.	In	this	collection	of	The	10	Best	Business	Books	to	Read	in	2023,	you	will	find	various	books	in	different	categories,	from	social	media	marketing	and	leadership	to	business	processes
and	entrepreneurship.		Start	with	Why:	How	Great	Leaders	Inspire	Everyone	to	Take	Action	by	Simon	Sinek	"Start	with	Why"	by	Simon	Sinek	explores	the	significance	of	articulating	the	purpose	and	belief	behind	one's	actions.	It	highlights	how	focusing	on	the	"why"	of	a	business,	as	exemplified	by	leaders	like	Steve	Jobs,	can	inspire	action	and
cultivate	a	shared	sense	of	motivation.	Profit	First:	Transform	Your	Business	from	a	Cash-Eating	Monster	to	a	Money-Making	Machine	by	Mike	Michalowicz	Mike	Michalowicz's	book	"Profit	First"	examines	the	evolution	of	profit	generation	and	emphasizes	the	need	for	purpose-driven	leadership	in	motivating	activity,	creating	group	motivation,	and
ultimately	promoting	profitability.	The	Great	Game	of	Business	by	Jack	Stack	with	Bo	Burlingham:	The	essential	link	between	employee	devotion	and	the	company's	objective	is	explored	in	"The	Great	Game	of	Business"	by	Jack	Stack,	who	also	discusses	the	shortcomings	of	conventional	management	strategies.	Stack	explains	how	Open	Book
Management	was	used	at	SRC	(Springfield	Remanufacturing	Corporation)	Holdings	and	how	it	helped	him	on	his	transformative	journey	to	turn	around	a	failing	division	and	build	a	successful	company.	The	Personal	MBA:	Master	the	Art	of	Business		by	Josh	Kaufman:	Josh	Kaufman's	book	"The	Personal	MBA"	is	a	useful	tool	for	prospective	business
owners	because	it	summarizes	the	most	important	principles	from	conventional	MBA	programs.	It	gives	a	thorough	introduction	to	basic	business	ideas	and	is	available	through	free	public	libraries.	For	people	establishing	a	business,	it	is	wise	to	prioritize	this	book	and	Kaufman's	suggestions	in	order	to	avoid	incurring	excessive	debt	for	an	MBA.	The
Revenue	Growth	Habit:	The	Simple	Art	of	Growing	Your	Business	by	15%	in	15	Minutes	Per	Day	by	Alex	Goldfayn	In	terms	of	income	growth,	number	outweighs	quality,	according	to	marketing	expert	Goldfayn.	The	goal	is	to	consistently	communicate	with	clients	and	potential	clients,	even	with	straightforward	but	useful	content.	Marketing
outperforms	selling	because	it	focuses	on	a	wider	population.	To	encourage	growth,	small	business	owners	should	put	marketing	ahead	of	sales.	A	15%	boost	in	revenue	can	be	achieved	with	just	15	minutes	of	marketing	per	day.	The	10X	Rule:	The	Only	Difference	Between	Success	and	Failure	by	Grant	Cardone.	"The	10X	Rule"	by	Grant	Cardone
urges	you	to	get	obsessed	with	your	objective	and	exert	ten	times	more	effort	in	order	to	produce	amazing	outcomes.	Increase	your	output,	sales	calls,	and	commitment	dramatically.	Cardone's	success	in	social	media	marketing	is	an	illustration	of	the	value	of	total	dedication	and	an	assertive	sales	mindset	for	achieving	the	greatest	degree	of	success.
In	addition	to	these,	there	are	other	great	books	discussing	mastering	technical,	managerial,	and	entrepreneurial	skills	to	overcome	the	common	pitfalls	that	lead	to	small	business	failures	and	leveraging	social	media	effectively	to	promote	your	business	and	stay	relevant	in	the	contemporary	landscape.	For	small	business	entrepreneurs	a	wealth	of
information	is	discussed	in	the	article	on	the	future	of	social	media.	With	the	help	of	these	books,	devotees	can	learn	essential	lessons	about	influential	marketing	strategies,	smart	company	planning,	and	effective	leadership.	Aspiring	business	owners	can	improve	their	knowledge	and	abilities	with	the	help	of	the	supplied	guidance,	enabling	them	to
overcome	obstacles	and	succeed	in	their	entrepreneurial	endeavors.	To	read	the	full	article	Click	here.	For	some	people,	the	process	of	learning	ends	with	the	school.	But	if	you	want	to	continue	to	grow	and	better	yourself,	having	a	consistent	reading	habit	can	help	you	keep	your	mind	sharp	and	develop	the	skills	you	need	to	make	your	next	move.
Let’s	dive	right	in!	Many	wildly	successful	people	tout	the	benefits	of	reading	and	claim	that	this	one	habit	is	crucial	to	getting	them	where	they	are	today.	Take	a	look:	Warren	Buffett	spends	80%	of	his	time	reading.	Bill	Gates	reads	about	50	books	each	year.	Mark	Zuckerberg	reads	a	book	every	two	weeks.	Oprah	Winfrey	calls	books	her	“path	to
personal	freedom.”	Mark	Cuban	reads	for	three	hours	a	day.	So,	why	exactly	do	successful	people	from	Wall	Street	to	Silicon	Valley	dedicate	so	much	time	to	reading?	Here	are	a	few	of	the	top	reasons:	Learning	new	skills	Discovering	how	business	people	see	the	world	Expanding	your	worldview	and	knowledge	of	different	industries	Finding
inspiration	when	obstacles	seem	overwhelming	Reading	helps	you	keep	your	mind	sharp,	explore	new	solutions	to	old	problems,	and	learn	firsthand	from	experts.	In	other	words,	reading	allows	you	to	continue	learning	long	after	you’ve	completed	school	or	formal	training.	If	you’re	convinced,	but	you	don’t	know	where	to	start,	we’ve	got	you	covered!
Let’s	take	a	look	at	the	best	business	books	to	get	you	started.	Then,	we’ll	break	this	must-read	list	down	into	different	categories	to	help	you	decide	where	to	begin.	Top	10	Business	Books	Here’s	our	ultimate	list	of	the	top	10	business	books	you	should	dig	into:	Rich	Dad	Poor	Dad	by	Robert	Kiyosaki	Shoe	Dog	by	Phil	Knight	The	Hard	Thing	About
Hard	Things	by	Ben	Horowitz	Deep	Work	by	Cal	Newport	How	to	Win	Friends	and	Influence	People	by	Dale	Carnegie	Start	with	Why	by	Simon	Sinek	Atomic	Habits	by	James	Clear	Zero	to	One	by	Peter	Thiel	Good	to	Great	by	Jim	Collins	Think	and	Grow	Rich	by	Napoleon	Hill	Now,	let’s	break	these	down	into	categories	so	you’ll	have	an	idea	of	where
to	start.	Best	Business	Books	for	Beginners	Here	are	two	beginner-friendly	books	to	add	to	your	reading	list.	They’ll	show	you	what	a	business	mindset	is	all	about	and	prove	the	value	of	working	smarter.	1.	Rich	Dad	Poor	Dad	by	Robert	Kiyosaki	Cover	of	Rich	Dad	Poor	Dad,	one	of	the	best	business	books	for	beginners.	(Image	source:	Amazon)	Robert
Kiyosaki’s	Rich	Dad	Poor	Dad	has	become	the	top	personal	finance	book	of	all	time.	Kiyosaki	shares	the	story	of	growing	up	with	two	fatherly	influences	—	his	own	and	his	close	friend’s	“rich	dad.”	Kiyosaki	explains	how	each	of	these	men	shaped	the	way	he	thinks	about	money	and	investing.	He	pulls	the	curtain	back	on	the	expected	financial
misconceptions	that	keep	people	from	reaching	their	income	potential.	He	also	shares	his	journey	and	shows	the	power	of	making	your	money	work	for	you.	2.	Shoe	Dog	by	Phil	Knight	Cover	of	Shoe	Dog,	one	of	the	best	business	books	for	beginners.	(Image	source:	Amazon)	Nike	might	be	a	global	icon	today,	but	it	took	a	lot	of	hard	work	to	get	it
there.	In	his	book	Shoe	Dog,	Nike	co-founder	Phil	Knight	talks	about	launching	his	startup	after	business	school	with	$50	he	borrowed	from	a	friend.	Knight’s	funny,	personable,	and	unfiltered	self	shines	through	in	his	memoir	and	talks	about	how	he	came	to	choose	the	unconventional	path	of	the	entrepreneur’s	life.	Readers	will	get	to	know	Knight
like	never	before	and	walk	away	inspired	by	his	journey	and	empowered	with	his	hard-earned	wisdom	on	entrepreneurship.	Best	Business	Books	for	Managers	Knowing	how	to	do	your	job	well	is	one	thing,	and	learning	how	to	manage	a	team	of	others	is	another.	Here	are	some	of	the	best	leadership	books	to	learn	how	to	create	productive
relationships	at	work	and	get	your	team	through	tough	times	and	successes.	3.	The	Hard	Thing	About	Hard	Things	by	Ben	Horowitz	Cover	of	The	Hard	Thing	About	Hard	Things,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Ben	Horowitz	is	one	of	the	most	respected	entrepreneurs	in	Silicon	Valley.	In	The	Hard	Thing	About
Hard	Things,	Horowitz	pulls	back	the	curtain	to	reveal	the	truth	about	what	it’s	like	to	lead	a	successful	business	through	challenging	times.	Horowitz’s	book	contains	essential	advice	for	any	business	leader,	wrapped	up	in	his	no-nonsense	writing	style	with	some	trademark	references	from	the	life	of	a	rap	fanatic.	It’s	a	must-read	for	beginners	and
veterans	alike,	and	it’s	especially	well-suited	to	those	transitioning	to	tough	times	with	challenging	obstacles.	4.	Deep	Work	by	Cal	Newport	Cover	of	Deep	Work,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Professor	Cal	Newport	teaches	computer	science	at	Georgetown	University.	He	coined	the	term	“deep	work”	and
explains	how	modern	business	perks	like	open	offices	and	distractions	such	as	social	media	get	in	the	way	of	high-quality	work.	In	his	book	Deep	Work,	Newport	highlights	the	significant	negative	impact	distractions	have	on	working	well.	He	wraps	in	several	memorable	stories	that	show	the	importance	of	crafting	a	better	workspace	in	a	distracted
world	and	offers	surprising	advice,	such	as	the	value	of	boredom.	5.	How	to	Win	Friends	and	Influence	People	by	Dale	Carnegie	Cover	of	How	to	Win	Friends	and	Influence	People,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Dale	Carnegie’s	New	York	Times	bestseller	How	to	Win	Friends	and	Influence	People	has	sold	over
30	million	copies	worldwide	since	first	published	in	1936.	Despite	being	the	oldest	book	on	the	list,	it’s	one	of	the	most	well-known	business	books	ever	written.	Carnegie’s	advice	continues	to	stand	the	test	of	time.	As	a	manager,	you	need	to	sell	your	ideas	and	business	changes	to	your	team	members.	Carnegie	teaches	you	a	simple	yet	effective
technique	built	on	good	habits	for	communicating	with	people	and	winning	others	over	to	your	way	of	thinking	without	burning	bridges.	Best	Business	Books	for	Starting	and	Scaling	a	Business	Starting	and	scaling	a	business	is	no	small	feat,	and	your	journey	along	the	way	will	certainly	be	exciting.	Here	are	the	best	business	books	for	navigating
funding,	starting	a	business,	and	scaling	to	success.	6.	Start	with	Why	by	Simon	Sinek	Cover	of	Start	with	Why,	one	of	the	best	business	books	for	starting	and	scaling	a	business.	(Image	source:	Amazon)	One	of	the	first	problems	entrepreneurs	face	is	finding	and	sustaining	that	feeling	of	inspiration	that	moves	others.	Simon	Sinek	has	been	on	a
mission	to	find	out	what	makes	some	organizations	innovative	and	influential	and	find	a	way	to	help	you	feel	more	inspired	at	work.	In	Start	with	Why,	Sinek	shows	you	how	leaders	ranging	from	Martin	Luther	King	Jr.	and	Steve	Jobs	found	success	because	they	were	rooted	in	their	“why.”	He	builds	a	Golden	Circle	framework	that	enables	you	to	use
the	same	process	to	build	a	business	that	inspires	others.	7.	Atomic	Habits	by	James	Clear	Cover	of	Atomic	Habits,	one	of	the	best	business	books	for	starting	and	scaling	a	business.	(Image	source:	Amazon)	Keeping	the	inspiration	alive	in	the	early	days	can	be	challenging,	and	there’s	nothing	like	bad	habits	that	can	get	in	between	you	and	success.
Author	and	entrepreneur	James	Clear	believes	that	the	problem	isn’t	you.	Instead,	it’s	your	system.	In	Atomic	Habits:	An	Easy	and	Proven	Way	to	Break	Bad	Habits	and	Build	Good	Ones,	Clear	gives	you	a	proven	system	you	can	use	every	day	to	improve	your	decision-making,	develop	better	habits,	and	overcome	a	lack	of	willpower.	By	creating	an
environment	for	success,	you	don’t	have	to	rely	on	mustering	motivation	every	day.	Clear	breaks	down	complex	ideas	into	simple	and	actionable	recommendations,	and	he	helps	you	master	the	small	actions	that	build	good	habits	and	lead	to	significant	results	in	the	end.	8.	Zero	to	One	by	Peter	Thiel	Cover	of	Zero	to	One,	one	of	the	best	business
books	for	starting	and	scaling	a	business.	(Image	source:	Amazon)	If	you’re	looking	for	a	practical	and	optimistic	book	to	get	your	creative	juices	flowing,	pick	up	Peter	Thiel’s	Zero	to	One.	Peter	Thiel	is	the	co-founder	of	PayPal,	and	in	his	book,	he	outlines	his	thoughts	and	insights	on	how	to	build	the	future	you	want	to	see.	It’s	a	quick	read,	and	you
can	get	through	the	book	in	a	day	or	two.	However,	it’s	still	full	of	inspirational	stories	from	Thiel’s	time	at	PayPal	and	other	pioneering	founders	like	Bill	Gates.	You	can	use	his	“Seven	Questions	Every	Business	Must	Answer”	to	test	and	perfect	your	ideas	and	processes.	Best	Business	Books	for	Small	Business	Owners	Small	business	owners	face
unique	challenges,	but	their	goals	are	the	same:	build	a	thriving	business,	not	just	survive.	Here	are	the	best	books	for	small	business	owners	ready	to	take	their	operation	to	the	next	level.	9.	Good	to	Great	by	Jim	Collins	Cover	of	Good	to	Great,	one	of	the	best	business	books	for	small	business	owners.	(Image	source:	Amazon)	Jim	Collins	began	his
journey	to	writing	Good	to	Great	with	one	question:	“Why	do	some	businesses	last	and	others	don’t?”	He	assembled	a	team	to	study	elite	companies	that	lasted	longer	than	15	years	and	built	success.	In	his	book,	Collins	outlines	the	facets	of	greatness,	including	“Level	5	Leaders”	and	“A	Culture	of	Discipline.”	It’s	well-researched	and	well-written	and
offers	practical	advice	for	creating	a	thriving	business.	10.	Think	and	Grow	Rich	by	Napoleon	Hill	Cover	of	Think	and	Grow	Rich,	one	of	the	best	business	books	for	small	business	owners.	(Image	source:	Amazon)	Like	How	to	Win	Friends	and	Influence	People,	Think	and	Grow	Rich	has	been	around	since	the	1930s	and	offers	insights	that	stand	the
test	of	time.	It’s	full	of	timeless	wisdom	and	actionable	advice	to	help	you	get	what	you	want	out	of	life.	Napoleon	Hill	demonstrates	the	power	of	your	mindset	and	outlines	methods	to	deal	with	personal	obstacles	such	as	self-doubt	and	laziness.	Fans	of	the	book	recommend	working	Hill’s	exercises	while	reading	the	book	and	revisiting	it	multiple
times	to	get	the	most	out	of	it.	Summary	If	you	want	to	take	your	career	and	your	business	to	the	next	level,	any	of	these	bestsellers	can	help	you	get	there.	Books	like	the	ones	on	our	list	can	help	you	see	into	the	minds	of	successful	individuals	from	the	business	world	and	learn	from	their	hard-earned	wisdom.	This	list	is	an	excellent	starting	point	for
those	of	you	wanting	to	sharpen	your	business	skills.	However,	there	are	plenty	of	insightful	business	books	beyond	these	that	can	help	you	dive	deeper	into	any	topics	that	interest	you.	Now,	we’d	love	to	hear	from	you.	What	business	books	did	you	enjoy	the	most?	What	titles	should	we	add	to	our	list	and	why?	Let	us	know	in	the	comments	section
below.	Power	your	site	with	Kinsta’s	Managed	WordPress	hosting,	crafted	for	speed,	security,	and	simplicity.	With	Kinsta,	you	get:	Effortless	control	in	the	MyKinsta	dashboard	Unlimited	free	migrations,	handled	by	our	expert	migrations	team	24/7/365	support	from	WordPress	experts	Google	Cloud’s	premium	infrastructure	Enterprise-grade	security
through	Cloudflare	integration	Global	reach	with	37	data	centers	Enjoy	your	first	month	free!	Embarking	on	the	journey	of	small	business	ownership	can	be	both	exhilarating	and	daunting.	With	a	myriad	of	challenges	and	opportunities	ahead,	arming	yourself	with	knowledge	and	insights	from	those	who	have	navigated	the	entrepreneurial	landscape
is	invaluable.	This	article	presents	the	top	10	best	business	books	that	every	aspiring	small	business	owner	should	consider	reading.	These	books	offer	a	wealth	of	wisdom,	strategies,	and	practical	advice	to	help	you	lay	a	strong	foundation	and	drive	your	business	toward	success.	1.	The	Lean	Startup	by	Eric	Ries	The	Lean	Startup	method	has
revolutionized	the	way	we	approach	business	ventures,	emphasizing	the	importance	of	iterative	design	and	customer	feedback	over	traditional	business	planning.	Eric	Ries	presents	a	systematic,	scientific	approach	for	creating	and	managing	successful	startups	in	an	age	when	companies	need	to	innovate	more	than	ever.	Validate	your	business	idea
through	early	product	releases	with	minimum	viable	features.	Measure	what	customers	really	want	and	learn	quickly	from	their	feedback.	Pivot	or	persevere	based	on	validated	learning.	The	core	principle	of	The	Lean	Startup	methodology	is	to	eliminate	wasteful	practices	and	to	focus	on	adding	value	to	the	customer,	thereby	increasing	the	chances
of	a	business’s	success.	Ries’s	insights	are	particularly	relevant	for	aspiring	small	business	owners	who	often	face	resource	constraints.	By	applying	these	principles,	entrepreneurs	can	avoid	common	pitfalls	and	build	a	business	that	is	adaptable	and	resilient.	Keegan	Edwards,	a	notable	figure	in	the	business	and	marketing	sphere,	also	includes	‘The
Lean	Startup’	in	his	recommended	reading,	highlighting	its	continued	relevance	and	impact.	Buy	now	on	Amazon!	2.	The	E-Myth	Revisited	by	Michael	E.	Gerber	The	E-Myth	Revisited	is	a	must-read	for	anyone	starting	their	own	business.	Michael	E.	Gerber	dismantles	the	mythical	expectation	that	being	an	expert	in	a	technical	field	will	automatically
translate	into	successful	business	ownership.	Instead,	he	introduces	the	concept	of	working	on	your	business,	not	just	in	it.	Gerber	emphasizes	the	importance	of	systems	and	processes	in	building	a	business	that	can	operate	independently	of	the	owner.	This	approach	is	critical	for	scalability	and	long-term	success.	The	key	to	thriving	as	a	small
business	owner	is	not	just	about	the	product	or	service	but	about	the	structure	and	operation	of	the	business	itself.	Understand	your	role	as	an	entrepreneur,	not	just	a	technician.	Recognize	the	stages	of	business	growth.	Learn	to	develop	and	implement	business	systems.	Buy	now	on	Amazon!	3.	The	$100	Startup	by	Chris	Guillebeau	In	The	$100
Startup,	Chris	Guillebeau	champions	the	idea	that	anyone	can	start	a	business	with	a	small	investment	and	a	strong	vision.	Turning	passion	into	profit	is	at	the	heart	of	this	inspiring	read,	which	is	particularly	relevant	for	those	looking	to	create	a	cost-effective	venture.	Guillebeau’s	approach	is	practical	and	straightforward,	focusing	on	the	essentials
of	starting	a	business	without	getting	bogged	down	by	over-planning	or	excessive	startup	costs.	The	book	is	filled	with	real-life	examples	of	individuals	who	have	successfully	turned	their	ideas	into	income.	Identify	your	passion	and	marketable	skills	Find	a	target	audience	that	values	what	you	offer	Keep	initial	costs	low	and	bootstrap	your	way	to
success	The	key	is	to	start	small,	think	big,	and	begin	now	–	even	if	it’s	with	a	5-minute	setup.	The	$100	Startup	is	a	must-read	for	aspiring	small	business	owners,	especially	those	interested	in	digital	marketing	solutions	for	retail	stores.	It’s	a	guide	to	escaping	the	9-5	and	starting	something	that	matters	to	you.	Buy	now	on	Amazon!	4.	Good	to	Great
by	Jim	Collins	Good	to	Great	by	Jim	Collins	is	a	compelling	analysis	of	how	companies	transition	from	being	good	companies	to	great	ones	and	how	most	companies	fail	to	make	the	transition.	The	author	delves	into	the	concept	of	the	flywheel	effect,	where	momentum	is	built	up	over	time	through	consistent	effort	and	adherence	to	core	principles.
Level	5	Leadership:	Leaders	who	are	humble,	but	driven	to	do	what’s	best	for	the	company.	First	Who,	Then	What:	Get	the	right	people	on	the	bus,	then	figure	out	where	to	go.	Confront	the	Brutal	Facts:	Yet	maintain	an	unwavering	faith	that	you	will	prevail.	The	Hedgehog	Concept:	Focus	on	what	you	can	be	the	best	at,	not	just	what	you	can	do	well.
Culture	of	Discipline:	Rely	on	disciplined	people,	disciplined	thought,	and	disciplined	action.	Technology	Accelerators:	Use	technology	to	accelerate	growth,	not	as	the	primary	driver	of	growth.	The	journey	from	good	to	great	does	not	follow	a	set	timeline;	it	requires	a	steadfast	commitment	to	excellence	and	a	willingness	to	embrace	change	when
necessary.	The	book	is	not	just	a	theoretical	study;	it	is	backed	by	years	of	research	and	analysis,	making	it	an	invaluable	resource	for	any	aspiring	small	business	owner	looking	to	make	the	leap	to	greatness.	The	Good	to	Great	process	is	a	clear	path	to	greatness	that	involves	steadily	progressing	upward,	achieving	milestones	along	the	way.	Buy	now
on	Amazon!	5.	Built	to	Last	by	Jim	Collins	and	Jerry	I.	Porras	‘Built	to	Last’	is	a	seminal	book	that	explores	how	companies	that	are	visionary	manage	to	outperform	their	competitors	and	remain	influential	for	decades.	Jim	Collins	and	Jerry	I.	Porras	present	a	well-researched	analysis	of	what	makes	enduring	great	companies	tick.	Visionary	companies
have	core	ideologies	that	remain	consistent	over	time.	They	stimulate	progress	through	innovation	and	continuous	improvement.	These	companies	set	Big	Hairy	Audacious	Goals	(BHAGs)	to	inspire	and	guide	their	teams.	The	key	takeaway	is	that	long-term	success	comes	from	balancing	core	values	with	a	relentless	drive	for	progress.	The	authors
debunk	the	myth	that	a	company	must	choose	between	making	money	and	adhering	to	its	core	values.	Instead,	they	argue	that	adhering	to	core	values	is	essential	for	long-term	financial	success.	Buy	now	on	Amazon!	6.	The	4-Hour	Workweek	by	Timothy	Ferriss	Timothy	Ferriss’s	The	4-Hour	Workweek	is	a	game-changer	for	anyone	looking	to	escape
the	9-5	grind	and	gain	a	new	perspective	on	work-life	balance.	Ferriss	challenges	the	traditional	notion	of	retirement,	advocating	for	mini-retirements	throughout	life	instead.	The	book	is	packed	with	strategies	and	tips	for	automating	your	business,	outsourcing	tasks,	and	becoming	more	efficient.	Key	takeaways	include:	Embracing	the	concept	of
‘lifestyle	design’.	The	importance	of	defining	your	fears	instead	of	your	goals.	The	‘DEAL’	acronym:	Delegate,	Eliminate,	Automate,	and	Liberate.	Ferriss’s	approach	encourages	aspiring	small	business	owners	to	think	creatively	about	how	they	can	structure	their	work	to	live	the	life	they	want	now,	rather	than	waiting	until	retirement.	Buy	now	on
Amazon!	7.	Start	with	Why	by	Simon	Sinek	Start	with	Why:	How	Great	Leaders	Inspire	Everyone	to	Take	Action	is	a	game-changing	book	that	has	reshaped	the	way	many	think	about	business	and	leadership.	Simon	Sinek,	an	optimist	at	heart,	challenges	readers	to	go	beyond	the	‘what’	and	‘how’	and	start	with	the	‘why’.	This	approach	is	about
identifying	the	purpose	that	drives	you	and	your	business.	Understand	your	why:	the	core	belief	that	inspires	your	actions.	Align	your	business	strategies	with	this	belief.	Communicate	your	why	to	inspire	others	and	attract	loyal	customers.	By	starting	with	why,	businesses	can	create	more	meaningful	connections	with	their	customers	and	stand	out	in
a	crowded	market.	Sinek’s	insights	are	not	just	theoretical;	they	are	practical	and	actionable,	making	this	book	a	must-read	for	anyone	looking	to	lead	with	purpose	and	inspire	their	team	or	customers.	Buy	now	on	Amazon!	8.	The	Hard	Thing	About	Hard	Things	by	Ben	Horowitz	Navigating	the	tumultuous	journey	of	entrepreneurship,	Ben	Horowitz
shares	his	invaluable	insights	in	‘The	Hard	Thing	About	Hard	Things.’	This	book	is	a	treasure	trove	of	advice	for	those	braving	the	unpredictable	seas	of	starting	and	running	a	business.	It	emphasizes	the	importance	of	tackling	the	tough	problems	head-on,	offering	guidance	that’s	as	practical	as	it	is	profound.	The	necessity	of	building	a	solid	company
culture	Embracing	the	struggle	and	learning	from	failure	Making	critical	decisions	under	uncertainty	The	path	of	an	entrepreneur	is	never	linear.	It’s	filled	with	highs	and	lows,	and	Horowitz	doesn’t	shy	away	from	discussing	the	less	glamorous	aspects	of	leadership	and	management.	His	candid	storytelling	provides	a	behind-the-scenes	look	at	the
hard	decisions	and	the	resilience	required	to	lead	a	company	from	its	inception	to	success.	This	book	is	a	must-read	for	anyone	who	aspires	to	lead	a	business	through	its	most	challenging	times.	Buy	now	on	Amazon!	9.	Zero	to	One	by	Peter	Thiel	with	Blake	Masters	In	Zero	to	One,	Peter	Thiel	advocates	for	the	kind	of	innovation	that	starts	from	the
ground	up.	It’s	not	about	copying	what’s	already	successful,	but	about	creating	something	entirely	new.	This	book	is	a	manifesto	for	entrepreneurs	who	aim	to	bring	about	radical	change	and	build	the	future.	Think	in	terms	of	monopolies,	not	competition.	Focus	on	proprietary	technology	as	a	competitive	advantage.	Aim	for	a	big	share	of	a	small
market	initially.	The	next	Bill	Gates	will	not	build	an	operating	system.	The	next	Larry	Page	or	Sergey	Brin	won’t	make	a	search	engine.	If	you	are	copying	these	guys,	you	aren’t	learning	from	them.	Thiel’s	insights	encourage	aspiring	business	owners	to	pursue	a	path	less	traveled,	one	that	leads	to	the	creation	of	unique	value.	By	doing	so,	they	can
move	from	zero	to	one,	rather	than	from	one	to	‘n’,	which	is	merely	incremental	progress.	Buy	now	on	Amazon!	10.	The	7	Habits	of	Highly	Effective	People	by	Stephen	R.	Covey	Stephen	R.	Covey’s	The	7	Habits	of	Highly	Effective	People	is	more	than	just	a	business	book;	it’s	a	comprehensive	guide	on	personal	development	that	has	empowered
millions	to	achieve	their	professional	and	personal	goals.	The	first	habit,	‘Be	Proactive,’	is	foundational,	setting	the	stage	for	the	transformative	journey	that	Covey	outlines.	The	seven	habits	are	presented	as	a	progressive	framework	that,	when	internalized	and	applied,	can	lead	to	effectiveness	in	all	areas	of	life.	Here’s	a	brief	overview:	Be	Proactive:
Take	initiative	and	responsibility	for	your	actions.	Begin	with	the	End	in	Mind:	Define	clear	goals	and	objectives.	Put	First	Things	First:	Prioritize	tasks	based	on	importance,	not	urgency.	Think	Win-Win:	Strive	for	mutually	beneficial	solutions.	Seek	First	to	Understand,	Then	to	Be	Understood:	Listen	empathetically	before	communicating.	Synergize:
Collaborate	with	others	to	achieve	better	results.	Sharpen	the	Saw:	Regularly	renew	yourself	physically,	mentally,	and	emotionally.	Embracing	these	habits	can	lead	to	a	paradigm	shift,	where	individuals	move	from	dependence	to	independence,	and	ultimately	to	interdependence,	which	Covey	argues	is	the	most	mature	and	effective	state.	Buy	now	on
Amazon!	Conclusion	In	conclusion,	the	books	listed	in	this	article	provide	a	wealth	of	knowledge	and	inspiration	for	aspiring	small	business	owners.	Each	one	offers	unique	insights	into	the	challenges	and	triumphs	of	entrepreneurship,	from	developing	a	solid	business	plan	to	mastering	the	art	of	leadership.	Whether	you’re	just	starting	out	or	looking
to	take	your	business	to	the	next	level,	these	top	10	best	business	books	are	invaluable	resources	that	can	help	guide	your	journey.	Remember,	the	key	to	success	is	continuous	learning	and	growth,	so	keep	reading,	keep	learning,	and	keep	growing	your	business.	Frequently	Asked	Questions	Why	are	business	books	important	for	aspiring	small
business	owners?	Business	books	are	important	because	they	provide	insights,	strategies,	and	inspiration	from	experienced	entrepreneurs	and	business	experts.	They	can	help	new	business	owners	avoid	common	pitfalls,	learn	from	others’	successes	and	failures,	and	gain	a	clearer	understanding	of	what	it	takes	to	build	and	manage	a	successful
business.	Can	reading	business	books	really	make	a	difference	in	starting	a	small	business?	Yes,	reading	business	books	can	make	a	significant	difference.	They	offer	valuable	lessons	and	actionable	advice	that	can	shape	your	business	approach,	mindset,	and	decision-making	processes.	However,	it’s	important	to	complement	reading	with	hands-on
experience	and	learning	from	real-world	business	operations.	How	often	should	I	read	business	books?	The	frequency	of	reading	business	books	depends	on	your	schedule	and	learning	pace.	It’s	beneficial	to	read	regularly	to	stay	updated	with	the	latest	business	trends	and	concepts.	Whether	it’s	a	few	pages	a	day	or	a	book	a	month,	the	key	is
consistency	and	applying	what	you	learn	to	your	business	practices.	Should	I	only	read	books	related	to	my	specific	industry?	While	it’s	useful	to	read	books	related	to	your	industry	for	specific	insights,	it’s	also	beneficial	to	read	broader	business	books.	They	can	provide	a	wider	perspective	on	business	principles,	leadership,	innovation,	and
management	that	are	applicable	across	various	industries.	How	do	I	apply	the	concepts	from	business	books	to	my	small	business?	To	apply	concepts	from	business	books,	start	by	identifying	key	takeaways	and	strategies	that	resonate	with	your	business	goals.	Create	actionable	steps	to	implement	these	ideas,	and	consider	discussing	them	with	your
team	or	a	mentor	for	additional	insights	and	accountability.	Are	there	any	other	resources	besides	books	that	aspiring	small	business	owners	should	consider?	Yes,	besides	books,	aspiring	small	business	owners	should	also	consider	other	resources	such	as	podcasts,	online	courses,	workshops,	networking	events,	and	mentorship	programs.	These
resources	can	provide	diverse	learning	opportunities	and	practical	experience	to	complement	the	knowledge	gained	from	books.	Thanks	for	reading	my	post	on	the	10	Best	books	for	small	business	owners.	As	an	Amazon	Affiliate	I	may	earn	a	small	commission	for	qualifying	purchases.	Thanks	for	supporting	my	blog!	For	some	people,	the	process	of
learning	ends	with	the	school.	But	if	you	want	to	continue	to	grow	and	better	yourself,	having	a	consistent	reading	habit	can	help	you	keep	your	mind	sharp	and	develop	the	skills	you	need	to	make	your	next	move.	Let’s	dive	right	in!	Many	wildly	successful	people	tout	the	benefits	of	reading	and	claim	that	this	one	habit	is	crucial	to	getting	them
where	they	are	today.	Take	a	look:	Warren	Buffett	spends	80%	of	his	time	reading.	Bill	Gates	reads	about	50	books	each	year.	Mark	Zuckerberg	reads	a	book	every	two	weeks.	Oprah	Winfrey	calls	books	her	“path	to	personal	freedom.”	Mark	Cuban	reads	for	three	hours	a	day.	So,	why	exactly	do	successful	people	from	Wall	Street	to	Silicon	Valley
dedicate	so	much	time	to	reading?	Here	are	a	few	of	the	top	reasons:	Learning	new	skills	Discovering	how	business	people	see	the	world	Expanding	your	worldview	and	knowledge	of	different	industries	Finding	inspiration	when	obstacles	seem	overwhelming	Reading	helps	you	keep	your	mind	sharp,	explore	new	solutions	to	old	problems,	and	learn
firsthand	from	experts.	In	other	words,	reading	allows	you	to	continue	learning	long	after	you’ve	completed	school	or	formal	training.	If	you’re	convinced,	but	you	don’t	know	where	to	start,	we’ve	got	you	covered!	Let’s	take	a	look	at	the	best	business	books	to	get	you	started.	Then,	we’ll	break	this	must-read	list	down	into	different	categories	to	help
you	decide	where	to	begin.	Top	10	Business	Books	Here’s	our	ultimate	list	of	the	top	10	business	books	you	should	dig	into:	Rich	Dad	Poor	Dad	by	Robert	Kiyosaki	Shoe	Dog	by	Phil	Knight	The	Hard	Thing	About	Hard	Things	by	Ben	Horowitz	Deep	Work	by	Cal	Newport	How	to	Win	Friends	and	Influence	People	by	Dale	Carnegie	Start	with	Why	by
Simon	Sinek	Atomic	Habits	by	James	Clear	Zero	to	One	by	Peter	Thiel	Good	to	Great	by	Jim	Collins	Think	and	Grow	Rich	by	Napoleon	Hill	Now,	let’s	break	these	down	into	categories	so	you’ll	have	an	idea	of	where	to	start.	Best	Business	Books	for	Beginners	Here	are	two	beginner-friendly	books	to	add	to	your	reading	list.	They’ll	show	you	what	a
business	mindset	is	all	about	and	prove	the	value	of	working	smarter.	1.	Rich	Dad	Poor	Dad	by	Robert	Kiyosaki	Cover	of	Rich	Dad	Poor	Dad,	one	of	the	best	business	books	for	beginners.	(Image	source:	Amazon)	Robert	Kiyosaki’s	Rich	Dad	Poor	Dad	has	become	the	top	personal	finance	book	of	all	time.	Kiyosaki	shares	the	story	of	growing	up	with	two
fatherly	influences	—	his	own	and	his	close	friend’s	“rich	dad.”	Kiyosaki	explains	how	each	of	these	men	shaped	the	way	he	thinks	about	money	and	investing.	He	pulls	the	curtain	back	on	the	expected	financial	misconceptions	that	keep	people	from	reaching	their	income	potential.	He	also	shares	his	journey	and	shows	the	power	of	making	your
money	work	for	you.	2.	Shoe	Dog	by	Phil	Knight	Cover	of	Shoe	Dog,	one	of	the	best	business	books	for	beginners.	(Image	source:	Amazon)	Nike	might	be	a	global	icon	today,	but	it	took	a	lot	of	hard	work	to	get	it	there.	In	his	book	Shoe	Dog,	Nike	co-founder	Phil	Knight	talks	about	launching	his	startup	after	business	school	with	$50	he	borrowed	from
a	friend.	Knight’s	funny,	personable,	and	unfiltered	self	shines	through	in	his	memoir	and	talks	about	how	he	came	to	choose	the	unconventional	path	of	the	entrepreneur’s	life.	Readers	will	get	to	know	Knight	like	never	before	and	walk	away	inspired	by	his	journey	and	empowered	with	his	hard-earned	wisdom	on	entrepreneurship.	Best	Business
Books	for	Managers	Knowing	how	to	do	your	job	well	is	one	thing,	and	learning	how	to	manage	a	team	of	others	is	another.	Here	are	some	of	the	best	leadership	books	to	learn	how	to	create	productive	relationships	at	work	and	get	your	team	through	tough	times	and	successes.	3.	The	Hard	Thing	About	Hard	Things	by	Ben	Horowitz	Cover	of	The
Hard	Thing	About	Hard	Things,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Ben	Horowitz	is	one	of	the	most	respected	entrepreneurs	in	Silicon	Valley.	In	The	Hard	Thing	About	Hard	Things,	Horowitz	pulls	back	the	curtain	to	reveal	the	truth	about	what	it’s	like	to	lead	a	successful	business	through	challenging	times.
Horowitz’s	book	contains	essential	advice	for	any	business	leader,	wrapped	up	in	his	no-nonsense	writing	style	with	some	trademark	references	from	the	life	of	a	rap	fanatic.	It’s	a	must-read	for	beginners	and	veterans	alike,	and	it’s	especially	well-suited	to	those	transitioning	to	tough	times	with	challenging	obstacles.	4.	Deep	Work	by	Cal	Newport
Cover	of	Deep	Work,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Professor	Cal	Newport	teaches	computer	science	at	Georgetown	University.	He	coined	the	term	“deep	work”	and	explains	how	modern	business	perks	like	open	offices	and	distractions	such	as	social	media	get	in	the	way	of	high-quality	work.	In	his	book	Deep
Work,	Newport	highlights	the	significant	negative	impact	distractions	have	on	working	well.	He	wraps	in	several	memorable	stories	that	show	the	importance	of	crafting	a	better	workspace	in	a	distracted	world	and	offers	surprising	advice,	such	as	the	value	of	boredom.	5.	How	to	Win	Friends	and	Influence	People	by	Dale	Carnegie	Cover	of	How	to
Win	Friends	and	Influence	People,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Dale	Carnegie’s	New	York	Times	bestseller	How	to	Win	Friends	and	Influence	People	has	sold	over	30	million	copies	worldwide	since	first	published	in	1936.	Despite	being	the	oldest	book	on	the	list,	it’s	one	of	the	most	well-known	business	books
ever	written.	Carnegie’s	advice	continues	to	stand	the	test	of	time.	As	a	manager,	you	need	to	sell	your	ideas	and	business	changes	to	your	team	members.	Carnegie	teaches	you	a	simple	yet	effective	technique	built	on	good	habits	for	communicating	with	people	and	winning	others	over	to	your	way	of	thinking	without	burning	bridges.	Best	Business
Books	for	Starting	and	Scaling	a	Business	Starting	and	scaling	a	business	is	no	small	feat,	and	your	journey	along	the	way	will	certainly	be	exciting.	Here	are	the	best	business	books	for	navigating	funding,	starting	a	business,	and	scaling	to	success.	6.	Start	with	Why	by	Simon	Sinek	Cover	of	Start	with	Why,	one	of	the	best	business	books	for	starting
and	scaling	a	business.	(Image	source:	Amazon)	One	of	the	first	problems	entrepreneurs	face	is	finding	and	sustaining	that	feeling	of	inspiration	that	moves	others.	Simon	Sinek	has	been	on	a	mission	to	find	out	what	makes	some	organizations	innovative	and	influential	and	find	a	way	to	help	you	feel	more	inspired	at	work.	In	Start	with	Why,	Sinek
shows	you	how	leaders	ranging	from	Martin	Luther	King	Jr.	and	Steve	Jobs	found	success	because	they	were	rooted	in	their	“why.”	He	builds	a	Golden	Circle	framework	that	enables	you	to	use	the	same	process	to	build	a	business	that	inspires	others.	7.	Atomic	Habits	by	James	Clear	Cover	of	Atomic	Habits,	one	of	the	best	business	books	for	starting
and	scaling	a	business.	(Image	source:	Amazon)	Keeping	the	inspiration	alive	in	the	early	days	can	be	challenging,	and	there’s	nothing	like	bad	habits	that	can	get	in	between	you	and	success.	Author	and	entrepreneur	James	Clear	believes	that	the	problem	isn’t	you.	Instead,	it’s	your	system.	In	Atomic	Habits:	An	Easy	and	Proven	Way	to	Break	Bad
Habits	and	Build	Good	Ones,	Clear	gives	you	a	proven	system	you	can	use	every	day	to	improve	your	decision-making,	develop	better	habits,	and	overcome	a	lack	of	willpower.	By	creating	an	environment	for	success,	you	don’t	have	to	rely	on	mustering	motivation	every	day.	Clear	breaks	down	complex	ideas	into	simple	and	actionable
recommendations,	and	he	helps	you	master	the	small	actions	that	build	good	habits	and	lead	to	significant	results	in	the	end.	8.	Zero	to	One	by	Peter	Thiel	Cover	of	Zero	to	One,	one	of	the	best	business	books	for	starting	and	scaling	a	business.	(Image	source:	Amazon)	If	you’re	looking	for	a	practical	and	optimistic	book	to	get	your	creative	juices
flowing,	pick	up	Peter	Thiel’s	Zero	to	One.	Peter	Thiel	is	the	co-founder	of	PayPal,	and	in	his	book,	he	outlines	his	thoughts	and	insights	on	how	to	build	the	future	you	want	to	see.	It’s	a	quick	read,	and	you	can	get	through	the	book	in	a	day	or	two.	However,	it’s	still	full	of	inspirational	stories	from	Thiel’s	time	at	PayPal	and	other	pioneering	founders
like	Bill	Gates.	You	can	use	his	“Seven	Questions	Every	Business	Must	Answer”	to	test	and	perfect	your	ideas	and	processes.	Best	Business	Books	for	Small	Business	Owners	Small	business	owners	face	unique	challenges,	but	their	goals	are	the	same:	build	a	thriving	business,	not	just	survive.	Here	are	the	best	books	for	small	business	owners	ready	to
take	their	operation	to	the	next	level.	9.	Good	to	Great	by	Jim	Collins	Cover	of	Good	to	Great,	one	of	the	best	business	books	for	small	business	owners.	(Image	source:	Amazon)	Jim	Collins	began	his	journey	to	writing	Good	to	Great	with	one	question:	“Why	do	some	businesses	last	and	others	don’t?”	He	assembled	a	team	to	study	elite	companies	that
lasted	longer	than	15	years	and	built	success.	In	his	book,	Collins	outlines	the	facets	of	greatness,	including	“Level	5	Leaders”	and	“A	Culture	of	Discipline.”	It’s	well-researched	and	well-written	and	offers	practical	advice	for	creating	a	thriving	business.	10.	Think	and	Grow	Rich	by	Napoleon	Hill	Cover	of	Think	and	Grow	Rich,	one	of	the	best	business
books	for	small	business	owners.	(Image	source:	Amazon)	Like	How	to	Win	Friends	and	Influence	People,	Think	and	Grow	Rich	has	been	around	since	the	1930s	and	offers	insights	that	stand	the	test	of	time.	It’s	full	of	timeless	wisdom	and	actionable	advice	to	help	you	get	what	you	want	out	of	life.	Napoleon	Hill	demonstrates	the	power	of	your
mindset	and	outlines	methods	to	deal	with	personal	obstacles	such	as	self-doubt	and	laziness.	Fans	of	the	book	recommend	working	Hill’s	exercises	while	reading	the	book	and	revisiting	it	multiple	times	to	get	the	most	out	of	it.	Summary	If	you	want	to	take	your	career	and	your	business	to	the	next	level,	any	of	these	bestsellers	can	help	you	get
there.	Books	like	the	ones	on	our	list	can	help	you	see	into	the	minds	of	successful	individuals	from	the	business	world	and	learn	from	their	hard-earned	wisdom.	This	list	is	an	excellent	starting	point	for	those	of	you	wanting	to	sharpen	your	business	skills.	However,	there	are	plenty	of	insightful	business	books	beyond	these	that	can	help	you	dive
deeper	into	any	topics	that	interest	you.	Now,	we’d	love	to	hear	from	you.	What	business	books	did	you	enjoy	the	most?	What	titles	should	we	add	to	our	list	and	why?	Let	us	know	in	the	comments	section	below.	Power	your	site	with	Kinsta’s	Managed	WordPress	hosting,	crafted	for	speed,	security,	and	simplicity.	With	Kinsta,	you	get:	Effortless
control	in	the	MyKinsta	dashboard	Unlimited	free	migrations,	handled	by	our	expert	migrations	team	24/7/365	support	from	WordPress	experts	Google	Cloud’s	premium	infrastructure	Enterprise-grade	security	through	Cloudflare	integration	Global	reach	with	37	data	centers	Enjoy	your	first	month	free!	For	some	people,	the	process	of	learning	ends
with	the	school.	But	if	you	want	to	continue	to	grow	and	better	yourself,	having	a	consistent	reading	habit	can	help	you	keep	your	mind	sharp	and	develop	the	skills	you	need	to	make	your	next	move.	Let’s	dive	right	in!	Many	wildly	successful	people	tout	the	benefits	of	reading	and	claim	that	this	one	habit	is	crucial	to	getting	them	where	they	are
today.	Take	a	look:	Warren	Buffett	spends	80%	of	his	time	reading.	Bill	Gates	reads	about	50	books	each	year.	Mark	Zuckerberg	reads	a	book	every	two	weeks.	Oprah	Winfrey	calls	books	her	“path	to	personal	freedom.”	Mark	Cuban	reads	for	three	hours	a	day.	So,	why	exactly	do	successful	people	from	Wall	Street	to	Silicon	Valley	dedicate	so	much
time	to	reading?	Here	are	a	few	of	the	top	reasons:	Learning	new	skills	Discovering	how	business	people	see	the	world	Expanding	your	worldview	and	knowledge	of	different	industries	Finding	inspiration	when	obstacles	seem	overwhelming	Reading	helps	you	keep	your	mind	sharp,	explore	new	solutions	to	old	problems,	and	learn	firsthand	from
experts.	In	other	words,	reading	allows	you	to	continue	learning	long	after	you’ve	completed	school	or	formal	training.	If	you’re	convinced,	but	you	don’t	know	where	to	start,	we’ve	got	you	covered!	Let’s	take	a	look	at	the	best	business	books	to	get	you	started.	Then,	we’ll	break	this	must-read	list	down	into	different	categories	to	help	you	decide
where	to	begin.	Top	10	Business	Books	Here’s	our	ultimate	list	of	the	top	10	business	books	you	should	dig	into:	Rich	Dad	Poor	Dad	by	Robert	Kiyosaki	Shoe	Dog	by	Phil	Knight	The	Hard	Thing	About	Hard	Things	by	Ben	Horowitz	Deep	Work	by	Cal	Newport	How	to	Win	Friends	and	Influence	People	by	Dale	Carnegie	Start	with	Why	by	Simon	Sinek
Atomic	Habits	by	James	Clear	Zero	to	One	by	Peter	Thiel	Good	to	Great	by	Jim	Collins	Think	and	Grow	Rich	by	Napoleon	Hill	Now,	let’s	break	these	down	into	categories	so	you’ll	have	an	idea	of	where	to	start.	Best	Business	Books	for	Beginners	Here	are	two	beginner-friendly	books	to	add	to	your	reading	list.	They’ll	show	you	what	a	business	mindset
is	all	about	and	prove	the	value	of	working	smarter.	1.	Rich	Dad	Poor	Dad	by	Robert	Kiyosaki	Cover	of	Rich	Dad	Poor	Dad,	one	of	the	best	business	books	for	beginners.	(Image	source:	Amazon)	Robert	Kiyosaki’s	Rich	Dad	Poor	Dad	has	become	the	top	personal	finance	book	of	all	time.	Kiyosaki	shares	the	story	of	growing	up	with	two	fatherly
influences	—	his	own	and	his	close	friend’s	“rich	dad.”	Kiyosaki	explains	how	each	of	these	men	shaped	the	way	he	thinks	about	money	and	investing.	He	pulls	the	curtain	back	on	the	expected	financial	misconceptions	that	keep	people	from	reaching	their	income	potential.	He	also	shares	his	journey	and	shows	the	power	of	making	your	money	work
for	you.	2.	Shoe	Dog	by	Phil	Knight	Cover	of	Shoe	Dog,	one	of	the	best	business	books	for	beginners.	(Image	source:	Amazon)	Nike	might	be	a	global	icon	today,	but	it	took	a	lot	of	hard	work	to	get	it	there.	In	his	book	Shoe	Dog,	Nike	co-founder	Phil	Knight	talks	about	launching	his	startup	after	business	school	with	$50	he	borrowed	from	a	friend.
Knight’s	funny,	personable,	and	unfiltered	self	shines	through	in	his	memoir	and	talks	about	how	he	came	to	choose	the	unconventional	path	of	the	entrepreneur’s	life.	Readers	will	get	to	know	Knight	like	never	before	and	walk	away	inspired	by	his	journey	and	empowered	with	his	hard-earned	wisdom	on	entrepreneurship.	Best	Business	Books	for
Managers	Knowing	how	to	do	your	job	well	is	one	thing,	and	learning	how	to	manage	a	team	of	others	is	another.	Here	are	some	of	the	best	leadership	books	to	learn	how	to	create	productive	relationships	at	work	and	get	your	team	through	tough	times	and	successes.	3.	The	Hard	Thing	About	Hard	Things	by	Ben	Horowitz	Cover	of	The	Hard	Thing
About	Hard	Things,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Ben	Horowitz	is	one	of	the	most	respected	entrepreneurs	in	Silicon	Valley.	In	The	Hard	Thing	About	Hard	Things,	Horowitz	pulls	back	the	curtain	to	reveal	the	truth	about	what	it’s	like	to	lead	a	successful	business	through	challenging	times.	Horowitz’s	book
contains	essential	advice	for	any	business	leader,	wrapped	up	in	his	no-nonsense	writing	style	with	some	trademark	references	from	the	life	of	a	rap	fanatic.	It’s	a	must-read	for	beginners	and	veterans	alike,	and	it’s	especially	well-suited	to	those	transitioning	to	tough	times	with	challenging	obstacles.	4.	Deep	Work	by	Cal	Newport	Cover	of	Deep
Work,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Professor	Cal	Newport	teaches	computer	science	at	Georgetown	University.	He	coined	the	term	“deep	work”	and	explains	how	modern	business	perks	like	open	offices	and	distractions	such	as	social	media	get	in	the	way	of	high-quality	work.	In	his	book	Deep	Work,	Newport
highlights	the	significant	negative	impact	distractions	have	on	working	well.	He	wraps	in	several	memorable	stories	that	show	the	importance	of	crafting	a	better	workspace	in	a	distracted	world	and	offers	surprising	advice,	such	as	the	value	of	boredom.	5.	How	to	Win	Friends	and	Influence	People	by	Dale	Carnegie	Cover	of	How	to	Win	Friends	and
Influence	People,	one	of	the	best	business	books	for	managers.	(Image	source:	Amazon)	Dale	Carnegie’s	New	York	Times	bestseller	How	to	Win	Friends	and	Influence	People	has	sold	over	30	million	copies	worldwide	since	first	published	in	1936.	Despite	being	the	oldest	book	on	the	list,	it’s	one	of	the	most	well-known	business	books	ever	written.
Carnegie’s	advice	continues	to	stand	the	test	of	time.	As	a	manager,	you	need	to	sell	your	ideas	and	business	changes	to	your	team	members.	Carnegie	teaches	you	a	simple	yet	effective	technique	built	on	good	habits	for	communicating	with	people	and	winning	others	over	to	your	way	of	thinking	without	burning	bridges.	Best	Business	Books	for
Starting	and	Scaling	a	Business	Starting	and	scaling	a	business	is	no	small	feat,	and	your	journey	along	the	way	will	certainly	be	exciting.	Here	are	the	best	business	books	for	navigating	funding,	starting	a	business,	and	scaling	to	success.	6.	Start	with	Why	by	Simon	Sinek	Cover	of	Start	with	Why,	one	of	the	best	business	books	for	starting	and
scaling	a	business.	(Image	source:	Amazon)	One	of	the	first	problems	entrepreneurs	face	is	finding	and	sustaining	that	feeling	of	inspiration	that	moves	others.	Simon	Sinek	has	been	on	a	mission	to	find	out	what	makes	some	organizations	innovative	and	influential	and	find	a	way	to	help	you	feel	more	inspired	at	work.	In	Start	with	Why,	Sinek	shows
you	how	leaders	ranging	from	Martin	Luther	King	Jr.	and	Steve	Jobs	found	success	because	they	were	rooted	in	their	“why.”	He	builds	a	Golden	Circle	framework	that	enables	you	to	use	the	same	process	to	build	a	business	that	inspires	others.	7.	Atomic	Habits	by	James	Clear	Cover	of	Atomic	Habits,	one	of	the	best	business	books	for	starting	and
scaling	a	business.	(Image	source:	Amazon)	Keeping	the	inspiration	alive	in	the	early	days	can	be	challenging,	and	there’s	nothing	like	bad	habits	that	can	get	in	between	you	and	success.	Author	and	entrepreneur	James	Clear	believes	that	the	problem	isn’t	you.	Instead,	it’s	your	system.	In	Atomic	Habits:	An	Easy	and	Proven	Way	to	Break	Bad	Habits
and	Build	Good	Ones,	Clear	gives	you	a	proven	system	you	can	use	every	day	to	improve	your	decision-making,	develop	better	habits,	and	overcome	a	lack	of	willpower.	By	creating	an	environment	for	success,	you	don’t	have	to	rely	on	mustering	motivation	every	day.	Clear	breaks	down	complex	ideas	into	simple	and	actionable	recommendations,	and
he	helps	you	master	the	small	actions	that	build	good	habits	and	lead	to	significant	results	in	the	end.	8.	Zero	to	One	by	Peter	Thiel	Cover	of	Zero	to	One,	one	of	the	best	business	books	for	starting	and	scaling	a	business.	(Image	source:	Amazon)	If	you’re	looking	for	a	practical	and	optimistic	book	to	get	your	creative	juices	flowing,	pick	up	Peter
Thiel’s	Zero	to	One.	Peter	Thiel	is	the	co-founder	of	PayPal,	and	in	his	book,	he	outlines	his	thoughts	and	insights	on	how	to	build	the	future	you	want	to	see.	It’s	a	quick	read,	and	you	can	get	through	the	book	in	a	day	or	two.	However,	it’s	still	full	of	inspirational	stories	from	Thiel’s	time	at	PayPal	and	other	pioneering	founders	like	Bill	Gates.	You	can
use	his	“Seven	Questions	Every	Business	Must	Answer”	to	test	and	perfect	your	ideas	and	processes.	Best	Business	Books	for	Small	Business	Owners	Small	business	owners	face	unique	challenges,	but	their	goals	are	the	same:	build	a	thriving	business,	not	just	survive.	Here	are	the	best	books	for	small	business	owners	ready	to	take	their	operation	to
the	next	level.	9.	Good	to	Great	by	Jim	Collins	Cover	of	Good	to	Great,	one	of	the	best	business	books	for	small	business	owners.	(Image	source:	Amazon)	Jim	Collins	began	his	journey	to	writing	Good	to	Great	with	one	question:	“Why	do	some	businesses	last	and	others	don’t?”	He	assembled	a	team	to	study	elite	companies	that	lasted	longer	than	15
years	and	built	success.	In	his	book,	Collins	outlines	the	facets	of	greatness,	including	“Level	5	Leaders”	and	“A	Culture	of	Discipline.”	It’s	well-researched	and	well-written	and	offers	practical	advice	for	creating	a	thriving	business.	10.	Think	and	Grow	Rich	by	Napoleon	Hill	Cover	of	Think	and	Grow	Rich,	one	of	the	best	business	books	for	small
business	owners.	(Image	source:	Amazon)	Like	How	to	Win	Friends	and	Influence	People,	Think	and	Grow	Rich	has	been	around	since	the	1930s	and	offers	insights	that	stand	the	test	of	time.	It’s	full	of	timeless	wisdom	and	actionable	advice	to	help	you	get	what	you	want	out	of	life.	Napoleon	Hill	demonstrates	the	power	of	your	mindset	and	outlines
methods	to	deal	with	personal	obstacles	such	as	self-doubt	and	laziness.	Fans	of	the	book	recommend	working	Hill’s	exercises	while	reading	the	book	and	revisiting	it	multiple	times	to	get	the	most	out	of	it.	Summary	If	you	want	to	take	your	career	and	your	business	to	the	next	level,	any	of	these	bestsellers	can	help	you	get	there.	Books	like	the	ones
on	our	list	can	help	you	see	into	the	minds	of	successful	individuals	from	the	business	world	and	learn	from	their	hard-earned	wisdom.	This	list	is	an	excellent	starting	point	for	those	of	you	wanting	to	sharpen	your	business	skills.	However,	there	are	plenty	of	insightful	business	books	beyond	these	that	can	help	you	dive	deeper	into	any	topics	that
interest	you.	Now,	we’d	love	to	hear	from	you.	What	business	books	did	you	enjoy	the	most?	What	titles	should	we	add	to	our	list	and	why?	Let	us	know	in	the	comments	section	below.	Power	your	site	with	Kinsta’s	Managed	WordPress	hosting,	crafted	for	speed,	security,	and	simplicity.	With	Kinsta,	you	get:	Effortless	control	in	the	MyKinsta
dashboard	Unlimited	free	migrations,	handled	by	our	expert	migrations	team	24/7/365	support	from	WordPress	experts	Google	Cloud’s	premium	infrastructure	Enterprise-grade	security	through	Cloudflare	integration	Global	reach	with	37	data	centers	Enjoy	your	first	month	free!




